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On FiLm, Addicted to Plastrc
Even though we loved that Al Gore
movie, recycle everything we can get
our hands on, and have routinely lauded
the travel industry's efforts to improve
environmentaL practices, we admit that
we were getting tired of "green" this
and "eco' thaL, lt seemed everybody had

lumped on the bandwagon, and sussing
out the truth of what was real in nova-
tion- versus hot-air marketing-had
become just pLain inconvenient

Then we saw,Addicted to Plastic,
lan Connachers new documentary,
which got us rewed up about the
environmentaL movement aLL over
again, The f iLm examines how pLastic is
made, markeied, and, most important,
disposed of, and whiLe it 's an admit-

tedLy partisan take (the plastic lndustry
/ spokespeopLe are so buffoonish, the

recycLers so saintLy), the overhead shots
of giant stretches of ocean fiLLed with
floating refrigerator doors and bucket
tops and the close-ups of seabirds with
indigestibLe bits of pLastic Lodged in
thp i r  n r  r ts  a ro  pvp-nnpn inn
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however, were inLerviews with in
nova Live ar1 .sa ns a nd ma nufactu rers-
many of them in India and countries
in Africa who have found ways to
transform heaps of old fl ip{Lops and
mountains of pLastic bags rnto purses,
artwork, raiLroad ties.,,you name it,
85-minute DVD, 519,99 plus shipping;
crypucm0m,c0m


